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Every Saturday, the MeCants family sits down to lunch togethar,
While passing the salt and pepper. they also swap business
idoas — Morman Rockwell's version of @ power lunch, But don't be
focled by the family atmosphers. They oebate in detail the
prablems of cverhaad, Rabllity, hidden costs, staffing and & myriad
of ather dilemmas facing a polential business wentune.

in one of these heated bull sesskons, Medissa McCanis "6 heard
an ided that piqued her entreprenéurial curicsity, Her uncle's
Pouse hed Dean struck by Eghtnéing, and e had spent an entie
doy driving arownd town looking for the best deals on a
réeplacement elevision Se. What i e could look Gnding and
find the best deal rather than wasie all that time in traffic,
MeCants wondered

And out of this hypothetical guestion came Hene's tha Deal, LLC,,
an onling business ostablished by McCants and her uncle thaf
gathers discourts, spécials and vamous ibems for sale from around
tha Tri-Lounty anea, “Online usars print out 8 varety of coupons,”
sho eaplaing, “0n our site, we have deals for o wide range af acal
businesses - the College of Charieston Bookstore, restaurants,
hiodels, salons, various sporting events, and of courss, an appliance
mnd elevision shig.”

bdora chic than gesk, McCanis newver noally
thaught that sha would be oparaling & Wab-basad
business. But the communication major has
becorme a quick study of the Intermet and onling
shopping. “Over the last year, | kave earmed guite
a bit about computers,” she siys “Wa have
worked hard 10 design @ Web page thal is easy o
use and logical. | am also very aware of the type of
traffic our site generates. which is crecial when
giiracting neéw businesses 1o kst with us. | belave
that any busingss, eoither locoted on the stroot
coffer of in cyberspace, can be successful if
correctly markated.”

Forunately, MeCants knows marketing. Afer
graduathon, she worked closely under the directhon
of Charlgsion Rivordogs owner Michaol Veeck
obsenving and absorbing his offbeat Bpproach 1o
promotions. In 1898, McCants returnad to hor
alma mater &s the director of marketing for the
athéetics deparimant. For the nest six yaams, shea
wias able 1o finetune her marketing skills as well
&5 cregte 8 wonderdul network of contacts within
the reglon,

Bul even the besy business plans nesd a litthe
luck, That good foriune materalized when she met
with a bocal radio station. McCants was exploring

the possibility of & “trade of services” to incresse ihe Web site's
oxposure, Whal sho walked away with was an unexpecied
partnership with Apex Broadcasting. The radia  group's
management team had considered 8 similar notion, but had not yet
pursued Such an exfengive propect, MoCants' Web site gves Apax's
sales leam another outletl for atiracting businesses, and McCants
benafits from a sales force pushing her sandces gratis.

MeCants also ses Lhis arrangement &% having grest possibilities,
teo small dreamer, MoCants anvisions wew, HeresThalealinfo to
b & national reach eventually, in which an onling user could click
o0 Ay given state, choose & city and find discounts on ‘the kocal
tewval. She would like to establish relationships like the ona she has
with Apex Broadcasting with other bocal radio and television
statlons across the country, With this model in mind, she has
stared franchises in Columbia, 3.C, and Augusta, Ga.

As Tor pwning B business, MclCants finds it exhilarating. *Befons,
| wasn't @ moeming person; now, | cant walt 1o get 1o the office 1o
work,” MeCants reveals, “In iy other jobs, you knew what to expect
for the most part from season 10 seas0n, year 1o year, but thame s
re routing 1o what | am dolng now, 1T is very extiting not knowing
what 5 going to happen today of tomorrow, But 1o know only that
whatever work you pat into i, Is your own.”
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